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BANK MARKETING
STRATEGIES TO GROW
DEPOSITS IN 2025




1. Know Your Target Audience

2. Leverage Just-In-Time Branding

3. Play Offense To Win

L. Differentiate Your Digital Banking

5. Be Boring (In a Good Way)

6. Remove Account Opening Friction & Fraud

7. Branch Out (Online)

{BONUS} 31 Additional Deposit Gathering Strategies
to Grow Your Bank.

{DOUBLE BONUS} More Than a Rate: 57 Checking

Account Features & Benefits That Differentiate.

Checking Account Features & Benefits That

Differentiate.
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Use these proven marketing strategies to reach the right audience and increase deposit

account growth.

According to a recent report from CommunityBanking.org, “Nearly one-third of bankers
ranked either core deposit growth or the cost of funds as their greatest challenge.” Additional
reports from BAI, KPMG, correspondent banks, and other banking industry pundits all echo the
same sentiment. Of the many banks we support with digital marketing solutions here at
BankBound, growing consumer and business deposits was a top priority for most banks in
2024 and continues to be a focus in 2025.

As the war for deposits continues to accelerate,
community banks and credit unions must deploy
more effective financial marketing strategies to

sustain deposit growth.

This guide details 7 deposit marketing strategies
for increasing core deposits from existing and
prospective bank customers. At the end of the
article you'll also find a long list of related deposit
promotions and examples of differentiating
deposit product features and benefits—even
digital banks have discovered that rate alone is

not a winning deposit acquisition strategy.
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https://www.bankbound.com/services/
https://milli.bank/

1. Know Your Target Audience

The average American’s banking behavior and expectations of their bank have changed rapidly
in recent years. At least for transactional banking purposes, many customers can’t remember
the last time they walked into a physical bank branch office. Consumers are more than familiar
with the constant marketing efforts (and negative headlines) of megabank brands and are now
also bombarded with options from banks who have launched digital brands, fintechs, and
embedded banking within popular non-financial platforms. Community financial institutions
often lack brand recognition even in their own local markets and struggle remaining relevant

with younger demographics who often are unfamiliar with traditional banking products like the

certificate of deposit.

Among consumers, the
average bank's Brand
Awareness measure stands at
a mere 33%, while its "Would
Consider Banking With"
score is only a low 6%"

~Rivel

Given these industry changes (and many more), local banks must adapt their business model to

remain relevant:
1. In-person service should match digital service.
2. Banker’s hours are not best for business.

3. Your digital banking experience must differentiate.

Investment in better partners, people, and technology will be required.
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2. Leverage Just-In-Time Branding

According to the CA Web Stress Index, 88% of consumers will shop online first before opening
a checking account. Even the majority of people who decide to open an account at a physical
branch gather information online first. You may be the closest financial institution, and you may
have the best rates for your deposit accounts, but if your competitors are dominating the top
organic and paid positions in Google and Bing search results and Al, then you are missing out

on new customers. Are your prospective customers even aware your bank exists?

SEO strategies to help maximize visibility for your branches:

©

= City-Specific Content

Local Map Listings in =
Q Google al?nd Bingg — through branch location
pages
*** Content Marketing to
Q!E Business Review Sites &?X_’ engage new and existing
customers

Local SEO (search engine optimization) is the key to maximizing your online visibility for each
of your branches along with individual products, people, and industry specializations. Many
elements play a role in creating a comprehensive local SEO strategy, but here are some

essential strategies that you can use to get in front of your potential customers:

e Local Map Listings: Create and verify online listings for each of your branches in Google,
Bing, Apple, and other credible business directories. This information typically appears
above organic results when a local search is performed and provides a breakdown of the
essential information that your customers need most: branch address, hours of operation,
phone number, a link to your website, and directions to lead them right to your door.
Earning 5-star reviews for these listings will increase your credibility, giving potential

customers a greater sense of confidence that you will be able to help them.
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https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/digital-banking-financial-investment-products/
https://www.bankbound.com/services/seo/
https://www.bankbound.com/services/bankbound-local/

e City-Specific Content: Create pages on your website for each of your bank’s branches. Flesh them out

with contact information for the branch, a high-quality image of the building, and the address. Don’t
forget to add a few paragraphs of unique content that describe the services you offer, your staff, etc.
These elements work together to help each branch location page rank higher in the search engine

results.

Content Marketing: Creating content that is of interest to your target audience is an effective way to
accelerate engagement with both prospects and existing customers while naturally introducing your
brand, products, and people. While there are only so many people in your market searching for checking
and savings account options, nearly everyone searches online for answers to financial questions or to

discover relevant resources for their life or business.

People in your target market are searching online every single day for the
products, services, and expertise that your Fl offers. Will they find you, or a
competitor?

https://www.

bankbound 7 BANK MARKETING STRATEGIES TO GROW DEPOSITS IN 2025 | PAGE 03



https://www.bankbound.com/services/content/

3. Play Offense To Win

Most banks make sure to budget for local advertising and community sponsorships each year,
but are your paid efforts actually measurable? Traditional channels such as TV, radio,

newspaper, magazines and others typically can't be measured. Is that “branding” or “awareness

budget really well spent? No one really knows.

For a measurable impact, accelerate marketing investment into digital advertising.
Unfortunately, as most financial institutions have shifted traditional advertising dollars into
digital channels, marketing attribution is still a major problem. We often find banks of all sizes
investing in Meta/Facebook/Instagram Ads, Google Ads, YouTube Ads, Programmatic Ads,
Geofencing Ads and more without any meaningful conversion tracking configured. A

successful digital advertising strategy requires continuous investment in data analytics.

The average Google Ads
account wastes 76% of its
budget on misaligned search
terms and ad content.

Source:
searchenginejournal.com

Asking for additional advertising budget is a lot easier when campaigns can be directly

attributed to new deposit accounts.
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https://www.bankbound.com/services/ppc/
https://bankingjournal.aba.com/2025/01/bank-marketing-budget-and-staffing-considerations-for-2025/
https://bankingjournal.aba.com/2025/01/bank-marketing-budget-and-staffing-considerations-for-2025/

L. Differentiate Your Digital Banking

As we head deeper into 2025, few things are certain. However, you can count on your
customers and prospects spending more time on their mobile phones than ever. Your digital
banking experience is now a big part of how users perceive your financial brand. For digital
banks, the digital banking experience is the brand.

Unfortunately/fortunately, a study by Forrester found just 36% of US banking customers think
their primary bank's app offers unique value that's different from others. Offering a feature rich
app with relevant personal financial management (PFM) tools, actionable insights, and useful

integrations is a compelling win theme for deposit acquisition.

Just 36% of US banking customers think their primary bank'’s app offers
unique value that's different from others.

~Forrester

Read more about how to promote your mobile banking app.
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https://www.forrester.com/bold/
https://www.bankbound.com/blog/ways-to-market-your-mobile-banking-app/

5. Be Boring (In a Good Way)

In the wake of recent bank failures, promoting your financial institution’s participation in ICS®,
the IntraFi Cash Service® and CDARS® can help you attract risk-averse customers and increase
overall deposit value. Target both current and prospective customers with the promise of
accessing millions in FDIC insurance through demand deposit market accounts, money market

accounts, and CDs.

B
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If your bank can help people with large bank deposits keep their money insured, make sure you
are promoting it to prospective customers and especially to existing customers. Most of your
customers have (multiple) deposit accounts with other financial institutions. Help them

consolidate their financial life with your institution.

bankbound 7 BANK MARKETING STRATEGIES TO GROW DEPOSITS IN 2025 | PAGE 06


https://www.consumeraffairs.com/finance/how-many-bank-accounts-does-the-average-person-have.html

6. Remove Account Opening Friction & Fraud

Both consumers and businesses increasingly prefer to open deposit accounts online, but they

have expectations. Does your bank’s digital account opening experience offer the following?

e Mobile-first, intuitive design.

e Ability to fund an account with a debit card, credit card, or direct transfer from another
financial institution.

o Ability to remove tedious identification methods from the application.

o Ability to complete the application in less than 5 minutes.

o Automated identity decisioning to mitigate complex fraud.

e Single platform that applicants, in-branch employees, and your call center can all work from.

e« Email automation to help applicants return to an incomplete application.

Simply launching digital account opening does not guarantee deposits. It's critical to invest in
online account opening software that will delight your applicants with a frictionless user

experience while tirelessly combating fraud.
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https://www.bankbound.com/blog/digital-account-opening-software/

7. Branch Out (Online)

While they may not be aware of your brand or actively searching for your products, consumers
spend a lot of time online seeking financial advice and best practices. Affiliate marketing allows
your brand to place products directly into niche publishers who already have an established

online following.

AFFILIATE MARKETING

PUBLISHER :

PROMOTES PRODUCT

BUSINESS

Most local financial institutions are not likely a fit for mega-affiliate sites like Bankrate and
Nerdwallet, but there are many better (and more affordable) options for creating an affiliate

program for deposit products.
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https://www.bankbound.com/blog/how-banks-can-advertise-on-large-affiliate-marketing-sites-like-bankrate-and-nerdwallet/
https://www.bankbound.com/blog/how-banks-can-advertise-on-large-affiliate-marketing-sites-like-bankrate-and-nerdwallet/

Take the next step to increase deposit growth.

Do you need a partner that can execute your deposit growth strategy? BankBound works
exclusively with financial institutions, using data-driven marketing to ensure the best possible
ROI. Reach out to start a conversation to see how we can take your digital marketing results to

the next level.

We Grow Local Banks
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https://www.bankbound.com/contact/

{BONUS} 31 Additional Deposit Gathering
Strategies to Grow Your Bank:

10.

bankbound

Free gifts for opening a checking
account (new toaster anyone?)

Cash incentives to open a new account
(We've seen bonus offers as high as
$3,000 as of January 2025), but cash
incentives often require a certain amount
of direct deposits within 60-90 days
(typically $500+), a certain number of
transactions completed (typically 5-10),
and sometimes a savings account must
also be opened and funded)

Tiered rates based on higher deposit
balances

Referral incentives for signing up friends
Internal employee competitions
Offering completely free checking to
earn new customers, with an intentional
up-selling strategy

Offering relevant checking accounts for
specific life-stages (e.g. kids checking,
youth/teen checking, student checking,
55+ checking)

Offering high-interest checking products
Offering a checking account that
provides a higher interest rate based on
how long the account has been open
Lending discounts when loans are setup
with an auto-pay checking account at

your bank

1.

12.

13.

14.

15.

16.

17.
18.

19.

Offering personal financial management
tools for deposit customers (or a cash
management solution for commercial
deposit customers) that make your
financial institution especially sticky,
increase share of wallet, and gain
valuable intelligence on customers
Mergers/acquisitions of deposit-heavy
banks (see our digital marketing checklist
for bank mergers and acquisitions)
Manually calling customers with other
products who don’t have a checking
account or other product with your bank
Manually calling on customers before
their CD matures or special rate period
ends (consider giving them a rate
increase for renewing their CD for
another term - more CD marketing
strategies here)

Offer other benefits like cyber-security
as part of account ownership

Provide business clients with fraud
management solutions like positive pay
Save to win contests

Direct mail promotions to new movers
with a special offer

Introduce gamification through the

bank’s mobile app to encourage saving

20 Partner with a fintech company

7 BANK MARKETING STRATEGIES TO GROW DEPOSITS IN 2025 | PAGE 10


https://www.fmbankva.com/best-apps-for-money-management/
https://www.fmbankva.com/best-apps-for-money-management/
https://www.fmbankva.com/cash-management-101/
https://www.fmbankva.com/cash-management-101/
https://www.bankbound.com/blog/bank-mergers-acquisitions/
https://www.bankbound.com/blog/bank-mergers-acquisitions/
https://www.bankbound.com/blog/cd-marketing/
https://www.bankbound.com/blog/cd-marketing/
https://www.bankatfirstnational.com/Business/Cash-Management/Positive-Pay/
https://www.bankatfirstnational.com/Business/Cash-Management/Positive-Pay/
https://www.nbcnews.com/better/money/prize-linked-savings-you-can-bank-winning-contest-n326496
https://www.printmailsolutions.com/services/mail-marketing/
https://acorns.zendesk.com/hc/en-us/articles/360052529294-What-is-my-actual-bank-as-an-Acorns-Checking-customer

21.

22.
23.
24,

25.
26.

27.

28.

29.

30.

31.

Launch a digital-only bank brand

Accept deposit applications digitally

Become the official bank of a local college/university

Advertise on rate comparison websites (e.g. bankrate.com, nerdwallet.com,
depositaccounts.com, etc.)

Use marketing automation to nurture prospects that are not quite ready to make a decision
Participate in reciprocal deposits (which are no longer considered brokered deposits
thanks to the Economic Growth, Regulatory Relief, and Consumer Protection Act)
Partner with a local travel agency to create a customer Travel Club that offers discounted
trips but requires members to have an active account with your bank

Partner with social media influencers and niche publishers to increase visibility with new
audiences

Offer companion savings accounts with high-yield checking and savings accounts
combined

Create a Bank at Work Program

Engage homeowner and condo associations that likely have large cash reserves
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https://www.americanbanker.com/news/latest-weapon-in-battle-for-deposits-a-digital-only-bank
https://www.bankbound.com/services/marketing-automation/
https://www.dieterichbank.com/personal/green-savings-duo/
https://www.bankbound.com/blog/bank-at-work-programs/
https://cogentbank.com/news/community-association-banking-blog/
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{DOUBLE BONUS} More Than a Rate: 57 Checking
Account Features & Benefits That Differentiate

Online banking and bill pay

Mobile app banking and bill pay

Mobile check deposit

Mobile P2P payments

Free checks

Custom check design

Debit card chip technology for added
security

Fraud monitoring

Debit card control (turn on/off from mobile
app)

Transaction alerts

Protection for lost or stolen debit card
No monthly account fee

ATM fee refunds

Higher cash withdrawal limits

Free debit card replacement

No international transaction fees

Instant issue debit card

Better rates on other bank products
Wealth management advisory

Wire transfers

Cashier’s checks

Bank-sponsored Travel Club membership
Visa debit card benefits and security
MasterCard debit card benefits and security
Identity theft recovery services

The ability to send paper checks without

even owning a checkbook

No account fees

School Spirit Debit Cards designed with
local school colors and mascots

Access to exclusive events

Free trades in a corresponding investment
account

Account bonus for good grades (student
checking)

No minimum account balance

Money orders

Stop payments

Early direct deposit (many Fls now
offering the ability to get paid 2 days early)
Custom debit card design

Automatic sweeps into higher interest
accounts

Overdraft protection

Safe deposit box

FDIC insurance beyond $250,000 in
deposits via ICS/CDARS

Added mobile app security (fingerprint or
two-factor authentication)
Monitoring/alerts of recurring
subscription payments

Choice of printed statements or
eStatements with check images
included/archived, and optimized to
include marketing offerings, financial

insights, or other useful information
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https://www.ublocal.com/online-banking/online-banking-service/ubp2phub/
https://usa.visa.com/support/consumer/debit-cards.html
https://www.mastercard.us/en-us.html
https://www.wealthfront.com/blog/you-can-now-send-a-check-from-the-wealthfront-app
https://www.myfirst.bank/debit-cards
https://cogentbank.com/news/how-businesses-can-minimize-risk-with-ics-cdars/
https://www.printmailsolutions.com/services/statement-processing/
https://www.printmailsolutions.com/services/estatements/

e Debit card rewards program

o 24/7 live customer service

 Smart ATMs that accept cash deposits, are
contactless, mobile-friendly, have a video
teller (ITM), or integrate directly into your
banking core

e Debit card cash back program

e Automated account switching from a
previous bank account

« Notary services

e Personal financial management tools

« Expedited account opening (“open an
accountin 5 minutes or less"”)

o Zero liability protection

o Mortgage rate discount

e Discounted loan closing costs

e Subaccounts for specific goals/needs

e Priority customer support contact

o Offer free access to a coin counting

machine

bankbound


https://shieldsbusinesssolutions.com/services/atm-itm-managed-services/
https://www.fvsbank.com/personal/personal-checking/kasasa-cash-back-checking.html
https://shieldsbusinesssolutions.com/services/cash-management/
https://shieldsbusinesssolutions.com/services/cash-management/

CHECKING ACCOUNT

FEATURES & BENEFITS THAT
DIFFERENTIATE

DIGITAL BANKING SERVICES

O FINANCIAL ADVANTAGES
« Online banking and bill pay ‘ ? « Better rates on other bank products
« Mobile app banking and bill pay « Wealth management advisory
« Mobile check deposit 4 « Mortgage rate discount
[ad
DEBIT CARD BENEFITS AND SECURITY ‘ ; ACCOUNT FEATURES FOR STUDENTS
N
« Debit card chip technology for added security CC‘;‘ « Account bonus for good grades (student checking)
« Zero liability protection Q""@é
« Debit card rewards program
CUSTOMER SUPPORT AND CONVENIENCE
ACCOUNT FEES AND BALANCES j Q « 24/7 live customer service
« No monthly account fee 1 L*‘!.)‘_": . Expgdlted accourlt opening (“open an account in
o > 5 minutes or less")
* No minimum account balance
« Overdraft protection
sg

ATM AND BANKING ACCESS

B ACCOUNT MANAGEMENT AND ORGANIZATION
« ATM fee refunds

« Choice of printed statements or eStatements with
= —— check images included/archived
« No international transaction fees

« Automated account switching from a previous bank account
« Smart ATMs that accept cash deposits

SPECIALIZED BANKING SERVICES
« Wire transfers

« Cashier's checks

« Notary services

EXCLUSIVE BENEFITS AND EVENTS

« Bank-sponsored Travel Club membership

« Access to exclusive events

« FDIC insurance beyond $250,000 in deposits
« |[dentity theft recovery services

« Safe deposit box

INSURANCE

bankbound

7 BANK MARKETING STRATEGIES TO GROW DEPOSITS IN 2025 | PAGE 14



bankbound

Brian Reilly,
Managing Director
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